
How’s	  Your	  Score?	  
	   Scoring	  Your	  Google	  Brand	  Page	  



Google	  As	  Your	  New	  Home	  Page	  
	  	  

	  

It's	  no	  secret	  that	  Google	  is	  diligently	  working	  
toward	  the	  goal	  of	  keeping	  people	  at	  
Google,	  rather	  than	  sending	  them	  off	  to	  
other	  websites	  -‐	  including	  yours!	  	  

	  
What	  can	  you	  do	  to	  help	  Google	  show	  your	  
local	  business	  brand	  in	  the	  best	  light	  online?	  	  

	  
	  







Scoring	  
Stands	  out	  on	  the	  page	  
Shows	  you	  in	  a	  good	  light	  
Helpful	  to	  searchers	  
Improves	  engagement	  



Scoring	  
Paid	  ads	  
Your	  website	  pages	  
Reviews	  &	  raKngs	  
Engagement	  
Photos	  
Bonus	  features	  



Paid	  Ad:	  Bidding	  on	  Brand	  Name	  =	  2pt	  
	  



Paid	  Ad:	  Uses	  Local	  Extension	  =	  1pt	  



Paid	  Ad:Comp	  Bids,	  You	  Don’t=	  minus	  1	  pt	  



Site	  Links	  =	  2	  points	  

Either	  type	  
of	  site	  links	  



Great	  Homepage	  Organic	  	  Ad	  =	  2	  points	  



Good	  Organic	  	  Ads	  =	  1	  point	  

Brand,	  locaKon,	  keyphrase	  
Complete	  thoughts	  
Calls	  to	  AcKon	  
Relevant	  to	  page	  content	  
	  



Own	  Pages	  with	  Stars	  =	  1	  point/page	  



3rd	  Party	  Pages	  w/Stars	  =	  1	  point/page	  



10+	  Google	  Reviews	  =	  1	  pt	  	  



Reviews	  from	  the	  Web	  =	  1	  pt	  each	  site	  



	  Your	  Site	  in	  Reviews	  from	  the	  Web	  =	  1	  pt	  



Yelp,	  BBB,	  &	  Trip	  Advisor	  

Here	  

But	  not	  
here	  



4.0+	  Average	  Google	  RaKng	  =	  1	  pt	  	  



PosiKve	  Google	  Review	  Snippets	  =	  1	  pt	  	  	  



No	  Points	  Here	  



3rd	  Party	  Average*	  Star	  RaKngs	  4.0+	  =	  1	  pt	  

*Total	  #	  of	  stars	  on	  3rd	  party	  sites	  	  
	  	  	  divided	  by	  #	  of	  3rd	  party	  sites	  with	  stars	  



Twi`er	  Feed	  in	  SERP	  =	  1	  point	  



Google	  Posts	  =	  1	  point	  



Carousel	  of	  MulKple	  Posts	  =	  1	  more	  pt	  



Q&A:	  Business	  Replies	  =	  1	  pt	  



Q&A:Awesome	  Business	  Replies=1	  more	  pt	  	  



Q&A:Qs	  w/No	  Business	  Replies=	  minus	  1	  pt	  



New	  Business	  DescripKon	  =	  1	  pt	  



h`p://www.dramersi.com/services?utm_source=google_menu	  

h`p://www.dramersi.com/?utm_source=gmb_auth	  

h`p://www.dramersi.com/schedule?
ao=Google&utm_source=gpost&utm_medium=api&utm
_campaign=b_8_11_2018_03_08	  

h`p://www.dramersi.com/schedule?
utm_source=google_apt&ao=Google	  

GMB	  Campaign	  Tracking	  =	  2	  pts	  	  



Profile	  Photos	  	  

Bad	  

S1ll	  Ba
d	  

Okay	  

Good	  



InformaKonal	  Photos	  	  



InformaKonal	  &	  Engaging	  Photos	  	  



Bad	  profile	  photo	  =	  minus	  1	  pt	  	  



Great	  profile	  photo	  =	  1	  pt	  	  



Good	  photo	  gallery	  =	  1	  pt	  
	  



Image	  Carousel	  =	  1	  point	  	  



Video(s)	  in	  SERPs	  =	  1	  pt	  each	  



“Extra”	  GMB	  Links	  =	  1	  point	  each	  



Yelp	  LisKng(s)	  =	  1	  pt	  each	  



Best	  LisKngs	  



Best	  LisKngs	  =	  1	  pt/page	  



Special	  Features	  in	  SERP	  =	  1	  pt	  each	  



Add	  ‘em	  up!	  



QUESTIONS?	  


